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Charleston Charleston 
Weddings

Charleston 
Home

WNC
Mountain Living in 

Western North Carolina

G
The Magazine 

of Greenville

With offices in Asheville, NC, Greenville, SC, and Charleston, 
SC, GulfStream Communications has over 20 years of 
experience publishing regional lifestyle magazines. Having 
originally published Charleston magazine, GulfStream 
launched WNC magazine in 2007, and G – The Magazine of 
Greenville in 2008. The company has expertise in the three 
areas of regional publishing – print, web, and special events.



Capturing the style, character,
and beauty of Greenville and
the Upstate, G—The
Magazine of Greenville,
strives to be the authority on
living well in Greenville, one
of the fastest-growing com-
munities in the Southeast.
Through compelling articles,
thoughtful design, and capti-
vating photography, G will
engage readers with illuminat-
ing profiles; timely features on
issues affecting the region;
and selective, of-the-moment
content on dining, style, and
entertainment—not only
enlightening visitors but also
enriching the lives of people
who call Greenville home. G
also provides advertisers with
a credible, beautiful medium
in which to place their ads.
G is the “must-read” for
educated, affluent, and
discerning consumers.

Greenville’s
Magazine of Choice

241-A North Main Street • Greenville, SC 29601 • (864) 335-0600 • www.gvillemag.com
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JANUARY/
FEBRUARY

History
On the Road: Charleston, SC

MARCH/APRIL
Arts & Music

On the Road: Augusta, GA

MAY/JUNE
Homes, Gardens & 

Going Green
On the Road: Asheville, NC

JULY/AUGUST
Getaways & Outdoors

On the Road: Edisto, SC

SEPTEMBER
Luxury, Style & Design

On the Road: Atlanta, GA

OCTOBER
People & Families

On the Road: Knoxville, TN

NOVEMBER
Food & Wine

On the Road: Savannah, GA

DECEMBER
Celebration

On the Road: Blowing Rock, NC

JANUARY/
FEBRUARY 2010

Traditions---
On the Road: Birmingham, AL

IN EVERY ISSUE

Crossroads
Timely tidbits and newsy snippets, including historical highlights,
book reviews, critic’s picks for arts and entertainment, natural history,
and more.

Local Seen
Standout Upstate personalities

On the Road
Road trips and scenic destinations

Style File
The local source for fashion, home décor, and high-tech toys

View South
A first-person essay on the intrigues and eccentricities of life in the
Upstate

20 Answers
We talk directly with notable personalities and get their impressions
and memories of the Upstate

Point/Counterpoint
Opposing perspectives on pressing issues

Going Green
Conservation and sustainability in businesses, food, land, and homes
throughout the Upstate

G Tunes
Local sounds from Greenville area musicians

G Profile
In-depth interviews with exceptional Greenville residents

G Home
A look inside unique and beautiful local residences

Food & Wine
Restaurant reviews, entertaining ideas, culinary trends, recipes, chef
profiles, and a selective dining guide

CityScene
Comprehensive event listing for local fundraisers, festivals, perform-
ing and visual arts, and outdoor activities  

Plus!
Wedding announcements and Fete Set: party photos from local
fundraising events 

Editorial Calendar



-Total Average Print Run

25,000

Paid Subscribers

1,500
G magazine is building its paid subscriber base through aggressive

direct mail campaigns and special offers.

Direct Mail

7,500
G magazine is mailed directly to upper-income, educated residents as

well as those belonging to community organizations.

Newsstand

5,000
G magazine is distributed by a national agency to 2,500 newsstands, 

bookstores, grocery stores, and other retail stores throughout the

Greenville area and across the country. Additional distribution to

2,500 local stores.

Hotels

3,200
G magazine reaches the lucrative consumer and travel market

through in-room distribution at upscale hotels and bed & 

breakfasts throughout the region.

Waiting Room Distribution

3,000
G magazine can be found in the waiting rooms of doctors, dentists,

and other professionals in South Carolina.

Event Participation & Sponsorship

4,800
G is distributed at area festivals and events throughout the year.

Pass-Along Readership

3.5 readers per copy*

Average Readership Per Issue

87,500

Source: G Magazine Circulation Dept.
Numbers current as of 09/08

*National average

241-A North Main Street • Greenville, SC 29601 • (864) 335-0600 • www.gvillemag.com
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Distribution & Circulation



More than 3,000 copies per issue of G magazine are distributed to hotels, resorts,

and bed-and-breakfasts across upstate South Carolina.

241-A North Main Street • Greenville, SC 29601 • (864) 335-0600 • www.gvillemag.com
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22000099
Hotel Distribution

Comfort Inn

Courtyard Marriott

The Parkway

Orchard Park

Crown Plaza

Devils Fork State Park Villas

Drury Suites

Fairfield Inns & Suites

Hampton Inn Riverplace

Holiday Inn Express:

Duncan

Simpsonville

Greenville (2)

Greer (2)

Anderson

Holiday Inn, Augusta Rd

Hyatt Downtown

La Quinta Inn and Suites

Mainstay

M  arriott, The Parkway

Pettigru Place

Quality Inn

Ramada Inn, Clemson



1/2 Page
Horizontal

2/3 Page
Vertical

Island
(runs as the only ad on a

page)

4.6019˝ x
6.7085˝

1/6 Page
Vertical

1/3 Page
Vertical

1/3 Page
Horizontal

1/6 Page
Horizontal

Full Page

9˝ x 10.875˝ (trim)
9.25˝ x 11.125˝ (bleed)

4.6016˝ x 9.021˝

7˝ x 4.4˝

4.6019˝ x 2.125˝

2.2037˝ x 4.4˝

2.2037˝ x
9.021˝

4.6019˝ x 4.4˝

3.2037˝ x 10.875˝
(bleed) on left page

3.3287˝ x 11.125˝
(trim) on left side

18˝ x 10.875˝ (trim)
18.25˝ x 11.125˝ (bleed)

9˝ x 10.875˝ (trim)
on right page
9.25˝ x 11.125˝ (bleed)
on right page

Full Page Bookend

8 3/8˝ x 10 1/4˝ (suggested live area)

8 3/8˝ x 10 1/4˝ (suggested live area)

Double-Truck Spread
(2 full pages)

ACCEPTED FILE FORMATS:
• InDesign CS3 (packaged with fonts and images); QuarkXPress 7.0 (collected with fonts and

images); PDF (Press ready – see PDF Specifications); Photoshop (flattened and converted to

CMYK); Illustrator (fonts outlined and converted to CMYK).

• If changes are to be made to an ad, source files must be provided. 

• All disks must be MAC-compatible. 

• If an ad is submitted that does not contain a rule around the outside, we retain the right to

add a border if we deem necessary.

• If you are working through an ad agency or a graphic designer and do not under-
stand this process, it is your responsibility to make sure that we receive formats
with which we can work.

PDF SPECIFICATIONS
• Prior to the creation of the PDF, colors and images should be converted to CMYK (no spot

colors or RGB). 

• Finished PDF should be hi-resolution with fonts and images embedded. 

• If using InDesign, simply export the file as a “press quality” PDF.  

• If using QuarkXpress, PDFs should be created by making a postscript file and distilling

with Acrobat Distiller. 

• G magazine cannot be held responsible for printing errors due to incorrectly cre-
ated files. If there are any questions about creating your PDF please email the
advertising production department at production@gvillemag.com.

DPI SPECIFICATIONS
G is printed with a 133 line screen. Provide all photos at 300 dpi. Line art should be provided

at 600-1200 dpi.

TRIM SIZE
9" x 10.875"

LIVE AREA
All type or graphics not intended to trim should be positioned .25" from trim.

GUTTER SAFETY (full page ads only)
All copy should be placed 3/8" (.375") from the gutter on full-page ads.

BLEED SPECIFICATIONS
• Material intended to bleed must be furnished with a minimum of 1/8" (.125") image area

beyond the trim (making the document size 9.25" x 11.125")

• On anything less than 1/8" bleed, publisher cannot guarantee consistent bleed.

MATERIALS SUBMISSION
• Files need to be stuffed or compressed with fonts and images included. 

• All materials must be clearly labeled with magazine title and issue.
• A color-match proof must be provided for accuracy in color and content. 

Mail: Advertising Production, 782 Johnnie Dodds Blvd., Suite C, Mt. Pleasant, SC 29464. 

E-mail: For files 10 megabytes and under email file to production@gvillemag.com.
Files over 10 megabytes please email production@gvillemag.com for Web Upload or 

FTP site instructions.

241-A North Main Street • Greenville, SC 29601 • (864) 335-0600 • www.gvillemag.comG
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Advertising Sizes & Specifications



Love It!
Showcase an item of your choice
in our “Love It!” marketplace.
Businesses that advertise annually,
with at least a one-third size ad,
have the opportunity to submit an
item related to the issue’s theme.
Digital photos can be e-mailed to
your account executive, or your
item can be photographed in our
studio.
Value – $900 per listing

Real Estate
Marketplace
The Real Estate Marketplace is a
reader’s guide to the area’s premier
properties. Advertisers who 
purchase a full page annually are
eligible to submit two properties at
no charge.
Value – $1,100 per issue

Advertisers who purchase a half-
page ad may submit one at no
charge. 
Value – $550 per issue

Contact your account executive for
details. 

241-A North Main Street • Greenville, SC 29601 • (864) 335-0600 • www.gvillemag.com
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Special Advertising Sections




